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Florida Tourism by the
Numbers

127.0 million visitors in CY 2018 — up 7.2% from
2017

$85.9 B in visitor spending contributed to Domestic Y G
Florida’s GDP (CY 2017) - up 3.2% 112.6M* 10.9M

$11.5 B in state and local tax revenue generated
from visitor spending (CY 2017)

v vV VvV Vv

Nearly 1.5M in tourism employment (CY 2017)

VISITFLORIDA@ *Preliminary, subject to change
—

Top Origin States: Domestic Visitors

CALENDAR YEAR 2018

VISITFLORIDA.

/ . .
Source: D.K. Shifflet & Associates
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International Visitors by Region:
2018

= North America - 28%

® Europe - 26%

u South America - 26%

u Asia/Oceania - 7%
Caribbean - 6%

u Central America - 4%

® Middle East/Africa - 2%

VISITFLORIDA.

—_— Source: VISIT FLORIDA

hernational “-
= Visitation Change
Marketlng Canada 3,512,000 2%
Sna ps hot 2 United 1,498,000 0%
Kingdom
N
3 Brazil 1,218,000 10%
4 Argentina 646,000 -16%
5 Colombia 598,000 7%
6 Mexico 468,000 7%
7 Germany 386,000 -14%
8 Venezuela 386,000 -4%
9 France 323,000 3%
10 China 288,000 -6%
VISITFLORIDA.
T
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Audiences
+

Campaigns

VISITFLORIDA.
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Family Memory Makers Adventure Seekers Impulse Getaways

Experience Seekers Winter Sun Seekers
August - November Before the holiday season January, Spring & Summer Spring & Early Summer Pulse leading up to major/long
& January weekend holidays

VISITFLORIDA.
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COMMUNITY TOURISM MEETING -VOLUSIA COUNTY

Recent
Accomplishments

N
2018 Family Memory Makers Campaign
> 1.1 billion national impressions
> Consumers who saw digital marketing were 2x as
likely to later come to Florida
> Consumers who visited the families website were

3x as likely to later visit Florida

VISITFLORIDA.

—

24.4%

Percent of growth in
family trips to
Florida in 2018

compared to
previous year
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COMMUNITY TOURISM MEETING -VOLUSIA COUNTY

Recent
Accomplishments

2018 Adventure Seekers Campaign
> 204 million national impressions

> Consumers who saw digital ads were
more than 2x as likely to later come to
Florida

> Consumers who visited the adventure
website were more than 4x times as
likely to later visit Florida

VISITFLORIDA.
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Percent of growth
in adventure trips
to Florida in 2018

Adventure Trips to
Florida
30.0%
< ° / TBD
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; /
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 Pack less,
enjoy more.

FOLLOW YOUR
SUNSHINE

Find your
Mini Vacay.

FOLLOW YOUR
SUNSHINE

““FLORIDA

FOLLOW YOUR
SUNSHINE > SIGUE TU SoL >

““FLORIDA

LocC Lvtsou@
L

SUNSHINE

TEIS, 1S,
SUSRETHING.

“FLORIDA

““FLORIDA

VISITFLORIDA.
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Crisis Response

o

L Sun; S/hir;ing in-:

EOCT 22

VISITFLORIDA.

/

VISIT FLORIDA
Sponsored - @

Come see how Florida shines.

O
R B

visitforida.com
Local Sunshine
[+ T RS0 4 Comments 4 Shares

Y Like () Comment ¢ Share

Industry Assistance

TWO PROGRAMS TO AID LOCAL TOURISM BUSINESSES

> Recovery Marketing Program

> Partnership
> Welcome Center Displays (brochure distribution and lobby booth)
> Media Website

> Grant Program
> Hurricane Michael and Red Tide = about $2 million to DMOs

VISITFLORIDA.

/
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Low-cost,
No-cost

Marketing
Programs

VISITFLORIDA.
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Social Media

- v o

VISITFLORIDA.
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#LOVEFL

Share what you love about the Sunshine State.

12
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There'’s a lot to love about Florida

VISITFLORIDA.
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ADVENTURE FOR ALL

From tiny

YOUR GUIDE EVEN MORE
TO FLORIDA ADVENTURES

SPRINGS

13
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St. Augustine

E

unique getavay for vistors. Average

October
Temperature
5 B Alesch

Spain, St Augustine Is the longest continually inhabited European-
founded city n the United States - more commonly called the
Nation's Oldest Ciy,

i
80°F

Visit St Augustine and i

nto more tha

four centuries of istory.
ish and English

Americans and Afrcan Ar

. Quick Facts
Strol the narrow enes enter the meny museums, vist landmarks Ay e e
such as Castillo de San Marcos. Ponce de Leon's Fountain of

Youth? and the Oldest Wooden Schoolhouse. Nearest Airport

St Augustine - a place for history buffs and everyone else. R
For more information and ideas check aut
FloridashistoricCoast com.

ST. AUGUSTINE BUSINESS LISTINGS

ckone oft

fow hen

buttonsk
low then ciek Selet

Micro Masterpieces Art Marinel

Dotphin

Riploy's Boliova It or Pellicer Creek Paddling
Galler Adventure Not! Museum - St Trail
Augustine

Romanza - S Friends of A1A Scenic & Oldest Wooden School nd
Augustine Historlc Coastal Byway House Historic Museum tion
ardens Foundation, Inc

[y —— p—————

1
S —
Download the FREE Ap
- to learn more about history, cultur:
and more to experience Florida's
904.425.8055  www.ScenicA

Friends of AIA Scenic & Historic
Coastal Byway

e - 2175 Mizsl R Along AsA
- s from tho Duval/ StJohns
S “ - County ne o the Flagler/
et = = Volusia Courty

St Augustine FL 2080
(004 4258055

0000

AMENITIES

EVENTS

A1A Pop Up! Bix Sociats
1th Annual Super Scenle 150 Mite .0%! 8th Annust Spoonbitts & Sprockets
Garage Salo SENS—— yeiing Tour
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vSIE| ORIDA  seacees

EvenTs

Shopping

Sinisesing  Eco-Frendly Travel  Pet Fendly Vacations

OCTOBER EVENTS

SOUTH FLORIDA
MIAMI BROWARD CARNIVAL - Two great counties join forces to throw an amazing party that showcases steel bands.
parades, concerts, beauty pageants, colorful and elaborate costumes. yummy food and arts and crafts. The biggie events
are: Camival Parade and Concert, Junior Carnival. Steel Band competition and the King/Queen competition

Where: Miami-Dade County Fairgrounds in Miami and Central Broward Regional Park & Stadium in Lauderhill

Web: miamibrowardcarnival.com

ARTS & CRAFTS BONANZA - The season kicks into high gear in October with -~ count 'em —- five major fests and fairs in
SoFla. You'l get to see work by some of the finest artists, crafters and photographers in the country - allin beautiful
downtown settings with superb shopping, eateries and watering holes. Here's the lineup: Annual Downtown Delray
Beach Craft Festival. Downtown Boca Raton Art & Craft Festival Annual Downtown Stuart Craft Festival Annual Las
Olas Art Fair in Fort Lauderdale and the Annual Downtown Sarasota Art & Craft Festival.

Web: artfestivalcom

ANNUAL FANTASY FEST - Leave the younguns at home and head for this non-stop, adult-themed mega-party. featuring
lavish floats, parades, costume and masking competitions (one for pets. too!). street fairs, island bands and great food
Book your table early for the extravagant and outrageous ANNUAL HEADDRESS BALL. Fantasy Fest's premier gay and
lesbian event.

Where: Where else but Key West (various locations)

Web: m and m

MIAMI ATTRACTIONS MONTH - It's the ultimate BOGO: Enjoy an amazing array of Miami's best attractions on a buy-one.
get-one-free basis or some other form of serious discount. Attractions include. among others: Zoo Miami, Monkey Jungle.
Miami Seaquarium. the Biltmore Hotel. Everglades National Park. Biscayne National Park, Vizcaya Museum & Gardens,
Miccosukee Indian Village and Jungle Istand.

Where: Throughout Miami

Web: MiamiAttractionsMonth.com

FAIRCHILD'S ANNUAL BIRD FESTIVAL - Birciers of all ages will be all a-peep over this event The festival kicks off with
two days of tours at the best SoFla bird habitats. Then it's back to Fairchild for bird walks. an amateur bird photo contest
and exhibit, and a sale of bird-attracting plants.

Where: Fairchild Tropical Botanic Garden in Miami

Web: fairchildgarden.org

WIE| ORIDA  sexcwes PLaces To 00 TGS T0 00 oeaLs wore siare @ Q

Attractions Health and Wellness TRAVEL IDEAS EVENTS

Arts and History

Boating Outdoors and Nature

EatandDrink  Romance

Shopping

'FAMILIES A

START PLANNING

ADVENTURE FOR ALL

mammotn

om tiny trickles
Springs rank among the worl

YOUR GUIDE EVEN MORE
TO FLORIDA ADVENTURES

SPRINGS
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Florida Road Trips

FAVORITE ROAD TRIPS

FLORIDA'S SCENIC HIGHWA}

© BACK'ROAD ROUTES

Road Trips in Florida
By Gy ek

wTE] ORIDA BEACHES PLACES TO GO THINGS T0 0O oeaLs. MORE siare @ Q

Home \ Travel deas \ Your Guide to Florida's Scenic Highways

So fill up your gas tank, roll down the windows and journey along the 1,524 miles of these Florida Scenic Highways.

- A1A Scenic & Historic Coastal Byway
- Big.Bend Scenic Highway

- Bradenton Beach Scenic Highway

- Broward County A1A Scenic Highway

- Courtney Campbell Scenic Highway,

- Florida Black Bear National Scenic Highway

- Elorida Keys Scenic Highway All-American Road

- Green Mountain Scenic Highway

- Heritage Crossroads: Miles of History

= Johns County
- Indian River Lagoon - Treasure Coast Scenic Highway

-Daron Dean o VISITFLORIDA
- Indian River Lagoon National Scenic Highway

+ JC. Penney Memorial Scenic Highway,

Your Guide to Florida’s Scenic Highways + Lemon Bay/Myakka Trail Scenic Highway.
——— - Martin Grade Scenic Highway,

- Old Florida Heritage Highway.
There e scenlc highiiays. and then e are Florda's Seenic Highvays

- Ormond Scenic Loop & Trail

Florida beaulifulcrives, from the canopy s : to
Miami's glitery cityscape and more than 825 miles of beaches + Palma Sola Scenic Highway, <
Butonly 250f acapital 'S” Tt apretty face. - Pensacola Bluffs Scenic Highway.

“There are s types of resources that can determine elgibilty for a scenic highay. said Wenda Maloney. coordinetor of + River of Lakes Heritage Corridor

the Florida Scenic Highways Anofi i as crowned by the - Scenic Highway 30A
Florida Department of Transportation. must have at lsast one of these qualiies: o

- Scenic Sumter Heritage Byway

+ Scenic (obviously)
- Suncoast Scenic Parkway,

- Historic
cutual - Tamiami Trail - Windows to the Gulf Coast Waters
- Archaeological - The Ridge Scenic Highway

#iRecatianel + William Bartram Scenic & Historic Highway,

- Natural

Forinstance, an untouched river s a natural resource. A iver ined with boat docks i a recreational resource. Of course, And. to find out about events along Florida's scenic highways. check out the calendar.

any road labeled *scenic’ had better be easy on the eyes. And Florida's Scenic Highways don' disappoint

People want to get off the beaten path Maloney said. ‘They don't want to see the interstate: they want to see the real
Florida where peopls live and work™

“This real Florida Native palm P

Allwith a stunning view.
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Florida Scenic Highway: Palma Sola in Manatee
County
By Datia Colon
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PLACES TO REMEMBER

RELATED CONTENT

BoachHorses

Groat World Nature
Tours
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Welcome Centers

35 Miles Ahead
> FREE OJ and Maps

Need a squeeze?

da
ome Centn%

VISITFLORIDA.
—
‘ "H'_J«K@"/th\\ ; - ol 7]
0. G N |
i pensacola P, . | = - @
s & Ta\lahassee 50 \LIL_J\
- e %ﬁ\
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I1-10 Official Florida Welcome Center
@ (850) 944-0442

Capitol Official Florida Welcome Center
L7 (850) 488-6167

I-75 Official Florida Welcome Center
(386) 938-2981

@ 1-95 Official Florida Welcome Center
(904) 225-9182

T & { r;,f
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@ | 5 \\Dayluﬂa Beach
N : \
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VISIT FLORIDA
Educational Webinars

VVVVVVVVYVVYVYVYV

VISITFLORIDA.

—_————————

Skift: Digital Advertising Trends in Travel
2019-20 Marketing Plan Overview

Expedia: How Younger Generations are Shaping the Future of Travel
Social Media Marketing Tips & Best Practices
SEO - Maximize Your Online Presence
Grant Program Overview

Pinterest — Paid Social Media Advertising
The Life Cycle of A Press Release
Advertising Planning 101

LGBT Research

TripAdvisor: Online Reputation Management
International Market Programs

Optimize Your VISITFLORIDA.com Listing

VISITFLORIDA.org

VISITFLORIDA.
—

FAQ

WORKTOGETHERv  ABOUT US ~

DRIVE REPEAT VISITATION 8 \
. 14

Hospitality training for front-line employees !

BDacks (x)

Fe), |
oo
The Power of Tourism Marketing Planner Florida Encounter
Tourism is Florida's top economic driver and impacts ‘Your source for cooperative marketing programs - Florida Encounter is the premier appointment-based
tax revenue, jobs, and more. includes advertising, sales, PR, promotions, welcome trade show showcasing all the Sunshine State has to
centers, and other opportunities. offer for meetings, conventions and incentive

& Download PDF

professionals,
B8 View Planner

20
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Programs

Online Marketing = =~
Planner

VISITFLORIDA.

—_——————

Partnership Levels

> Marketing Partner Levels

(includes Enhanced Web Listing)

Premier ($1,500/year)

Small Business ($395/year)
Business-to-Business ($500/year)

Airports & Ports ($500/year)

VVVVYV

Educational Institutions ($250/year)

> Web Exposure Levels

> Enhanced Web Listing ($365/year)
> Free Web Listing

VISITFLORIDA.

—_——————
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TMAP: Targeted Marketing
Assistance Program

List of Benefits

+ Consultation with VISIT FLORIDA Regional Partnership Manager to review current resources and benefits
~~ available, as well a5 current marketing plan

= Access to "how to” webinars, training and/or videos on various topics

VISITFLORIDA.OTQITMAP = Editorial anc/or craative review of a brochure

+ One press release posted to the VISIT FLORIDA media blog

= Oppeortunity to be featured on VISIT FLORIDA's consumer facing social media channels
The application pericd for VISIT FLORIDA's 2019-20 Targeted Marketing Assistance Program (TMAP) is closed. = Opportunity for lobby booth display at any Official Florida Welcome Centar(s)
Check back in late winter/early spring for details on the next program cycle.

ety serng program e - Complimentary Enhanced Web Listing

VISIT FLORIDA is offering exclusive benefits at no cost to independently owned and operated businesses with
gross revenue not exceeding $1.25 million or a nonprofit corporation that meets the requirements of S01(c)(3) of
the Internal Revenue Code. The Targeted Marketing Assistance Program is designed to help small, minority, rural = Special discount on selsct co-ops
and agritourism businesses improve their marketing efforts through a variety of benefits that can be activated
during the term of the program which begins July 1, 2019 and ends June 30, 2020. TMAP will be awarded to core
tourism businesses who mest the statutory requirements for independantly owned and oparatad businesses with Jeining at reduced rate uniocks these additional Partnership benefits
gross revenue not exceeding §1.25 million or 3 nonprofit S01(¢)(3} on a first-come first-served basis.

= Access to the new Small Business Toolkit

= Discounted Small Business Partnership annual investment: $149/year (Non-TMAP $395/year)

= Business listing in the Official Florida Vacation Guide

= Opportunity to apply for the new TMAP Marketing Matching Grant with awards up to $5,000
= Access to Online Hospitality Training Program

= Discounts on brochure distribution at Official Florida Welcome Centers

* Access to Research data

VISITFLORID * Partner-to-Partner specials and discounts
A@
e——

—
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What’s Next for
VISIT FLORIDA

> Florida Tourism Forum
> November 18-20, 2019
> Sheraton Panama City Beach Golf & Spa Resort

> 2020 Florida Legislative Session
> Tourism Day | Y

> January 22, 2020
> TourismWorksForFlorida.org

VISITFLORIDA.
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VISITFLORIDA.

Stay Connected

Brenna Dacks

Regional Partnership Manager, Northeast
bdacks@VISITFLORIDA.org

(850) 205-3870

> Consumer Site: VISITFLORIDA.com

> Industry Site: VISITFLORIDA.org

> Advocacy: TourismWorksForFlorida.org

VISITFLORIDA.

———
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Thank You

VISITFLORIDA.
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