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Scenic Highway: The Martin Grade Scenic Highway 

Form Completed by: Mary Dawson, Chair of Sustaining Community Lands, Inc. 

Email address: medawson@usa.net 

Telephone number: 772-708-3021 
 

Section 1:  Completed Projects 
Did your byway organization complete one or more projects in 2016? 

Yes – If more than one project was completed in 2016, make a blank copy 
of Section 1 starting at “Completed Project #1.” Paste this blank copy into 
the report below Project #1 and change the project number for each 
subsequent completed project.  

 

Completed Project #1 
1. Project Name:   Website and Facebook Creation 

 
2. Category/Type (highlight one category that best describes the project):  

 Physical or built – scenic pull-out, landscaping, wayfinding signage, interpretive panels/kiosks, 
visitor center, etc. 

 Planning – CMP (now BMP) update, interpretive, marketing, wayfinding, master plan, etc. 
        Organizational Development – fundraising plan, strategic plan or retreat, accreditation, etc. 
X    Program – cell phone app, website, beach cleanup, Adopt A Highway, Kids Ocean Day, etc. 
 Marketing – brochure, video, advertising, etc. 

 
3. Project Budget 

This section has been modified for 2016 to more accurately reflect budgets for completed projects. 
For some projects, like a sponsored kiosk, the money raised for the project might exceed the cost of 
the project. Others, like 5K runs or garage sales, generate revenue upon completion. Please see the 
2016 BAR Guidance for a more detailed explanation and examples if this budget format is unclear. 

Project Budget: 
Government Grant(s) (federal, state, or local) $ 

Private (individual donations, business sponsors, foundations, 
special events, membership) 

$335 

Earned Income (merchandise sales, fees for programs, etc.) $ 

In-kind value (only include if allowed as matching for grant) $0 

Revenue Generated by Project (i.e., event registration fees, 
merchandise sales, etc., -  not all projects generate revenue) 

$0 

Total Revenue Raised for/by Project $ 

- Total Cost of Project $-335 

Net Gain or Loss $-335 
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4. Project Dates:   
a. Start Date (can be prior to 2016)          10/2015    
b. Completion Date (must be in 2016) … May 2016 

 
5. Project Lead  

Did the byway organization lead the project (obtained/helped obtain funding, managed project, 
etc.)? Yes or No (highlight a response) 
If No,  please indicate the project lead and describe the role the byway organization played:  
The CME and Sustaining Community Lands, Inc., a 501(c)3 not-for-profit charitable organization, have 
been partners in the Martin Grade effort from the beginning. The CME authorizes projects and SCL 
manages the fund raising and acts as staff directing the operation. Thus, it is a joint effort with SCL 
being the hands-on partner. SCL has submitted a Not For Profit FY 2016 Annual Report, as well. 
 

6. Description of the project (this description should include all information needed to develop a 2-3 
paragraph article about the project): 
These are fairly straightforward projects. The website entailed purchasing a URL, choosing a host 
company, paying for hosting services, designing the website, developing content, and maintaining it.  
The Facebook page is very similar in that it involves telling the Corridor’s story. The FB page utilizes 
more photos and is more interactive. So, it requires more time, most of which was supplied by 
volunteer labor. 
 

7. Lessons learned from the project:  What worked well? What would you do differently? What 
elements were critical to success?  
The main lesson learned is that The Martin Grade is more popular than we knew. Additionally, the 
public is thirsty for information about this roadway and the history of the Treasure Coast. A lot of 
people who grew up here are enjoying and sharing reminiscences, while newcomers are having their 
eyes opened. 
 

8. Project impact:  Not sure return on investment can be measured in dollars. The website and FB page 
generate good will and broad-based support for the corridor and the environment that surrounds it. 
Since the Martin Grade is possibly the only Florida Scenic Highway that does not have commercial 
businesses along it, all positive impacts are off site and not measurable by the CME. 
 

9. Byway goals addressed:  What planning goals are addressed by the project?  
Developing a presence on the webpage and social media is key to community outreach, developing 
support for the project, and educating the public about the intrinsic resources of the area and its 
history. 
 

10. Please list and describe the role of all project partners: 
In keeping with the goals adopted by the CME in the Corridor Management Plan, Sustaining 
Community Lands, Inc., collected the contributions and operated the sites. 

 
Please email 3-5 high-resolution photos of each project that the FSHP has permission to include in Program 
publications.  
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Completed Project #2 
11. Project Name:   Funding commitment from AgTEC 

 
12. Category/Type (highlight one category that best describes the project):  

 Physical or built – scenic pull-out, landscaping, wayfinding signage, interpretive panels/kiosks, 
visitor center, etc. 

 Planning – CMP (now BMP) update, interpretive, marketing, wayfinding, master plan, etc. 
X    Organizational Development – fundraising plan, strategic plan or retreat, accreditation, etc. 
 Program – cell phone app, website, beach cleanup, Adopt A Highway, Kids Ocean Day, etc. 
 Marketing – brochure, video, advertising, etc. 

 
13. Project Budget 

This section has been modified for 2016 to more accurately reflect budgets for completed projects. 
For some projects, like a sponsored kiosk, the money raised for the project might exceed the cost of 
the project. Others, like 5K runs or garage sales, generate revenue upon completion. Please see the 
2016 BAR Guidance for a more detailed explanation and examples if this budget format is unclear. 

Project Budget: 
Government Grant(s) (federal, state, or local) $0 

Private (individual donations, business sponsors, foundations, 
special events, membership) 

$50 

Earned Income (merchandise sales, fees for programs, etc.) $0 

In-kind value (only include if allowed as matching for grant) $0 

Revenue Generated by Project (i.e., event registration fees, 
merchandise sales, etc., -  not all projects generate revenue) 

$0 

Total Revenue Raised for/by Project $5,000 but not in hand 
yet. 

- Total Cost of Project $50 

Net Gain or Loss $50 

 
14. Project Dates:   

a. Start Date (can be prior to 2016)   2014   
b. Completion Date (must be in 2016)  Commitment to funding achieved in 07/2016  

 
15. Project Lead  

Did the byway organization lead the project (obtained/helped obtain funding, managed project, 
etc.)? Yes or No (highlight a response) 
If No,  please indicate the project lead and describe the role the byway organization played:  
The CME and Sustaining Community Lands, Inc., a 501(c)3 not-for-profit charitable organization, have 
been partners in the Martin Grade effort from the beginning. The CME recognized the need for long-
term funding relationships in the CMP. authorizes projects and SCL manages the fund raising and acts 
as staff directing the operation. SCL, as the hands-on partner, pursued and acquired this commitment. 
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16. Description of the project (this description should include all information needed to develop a 2-3 

paragraph article about the project): 
AgTEC is an approved but yet unbuilt 1,700-acre development on SR-714 just east of the Martin 
Grade. In 2014, we worked with representatives of AgTEC to develop the language of a 
Comprehensive Plan Amendment that requires AgTEC to provide funding for the Martin Grade Scenic 
Corridor as part of every development approval they receive. The language became part of the Martin 
County Comprehensive Growth Management Plan in 2015. In 2016, AgTEC came forward with its first 
small development request. We met with AgTEC and they agreed to contribute $5,000 for the Martin 
Grade as part of that approval. Volunteers attended meetings and monitored the progress of the 
development through the County approval process. When plans are final and construction starts, we 
will receive the contribution. 
 

17. Lessons learned from the project:  What worked well? What would you do differently? What 
elements were critical to success?  
We learned to think ahead and creatively, become part of the process at the beginning, and stick with 
long term projects. We also learned to communicate effectively with the elected officials who 
ultimately have the last word. 
 

18. Project impact:  
The funding provided by AgTEC should continue on and off for years and will make it possible to 
pursue bigger goals. 
 

19. Byway goals addressed:  What planning goals are addressed by the project?  
This funding is the first step towards keeping the CME fiscally sustainable over time. It will also make 
it possible to do more community outreach. 
 

20. Please list and describe the role of all project partners: 
CME members and SCL representatives lobbied the developer and the County Commission very 
effectively.  SCL helped draft the language that was inserted into the Comprehensive Plan. Volunteers 
spoke in support in planning meetings and public hearings. 

 
Please email 3-5 high-resolution photos of each project that the FSHP has permission to include in Program 
publications.  
 

 

Section 2:  Other Accomplishments and Ongoing Projects 
1. Please describe any other noteworthy accomplishments from 2016 not included in the Completed 

Projects section. Also discuss any ongoing projects that were not completed in 2016.  
The largest currently ongoing project is maintenance of the website and Facebook page, which has 
more than 1,500 likes and followers.  
For the second year in a row, we participated in The Great Give, a fundraising project organized 
through the United Way on behalf of the Martin County and Palm Beach County Community  
Foundations. 
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We continue to develop our marketing plan and to educate the community by giving interviews and 
providing data and photos to journalists and generating articles and news coverage. 

Section 3:  Previously Completed Projects and Byway Resources 
1. Please describe the significant benefits or positive impacts from projects completed prior to 2016. 

Name the project and summarize any impacts or measures of success in all areas below that apply:  
a. Economic: As noted above, there is no way for us to measure the fiscal impact of the Scenic 

Highway designation because there are no tourist destinations on the Grade itself. It does, 
however, attract interest and the number of page views on Facebook is increasing.  According 
to the Stuart News, hotel occupancy rates and the cost of rooms have both increased since 
the Grade was designated a Scenic Highway, but that could be tied to a number of factors in 
addition to the designation. 

b. Quality of life:  Every day, people who commute between Okeechobee County and eastern 
Martin County tell us that driving the Grade is the most enjoyable part of their lives. Beauty 
and nature seem to elevate the human spirit.  

c. Environmental:  After years of lobbying Florida Power and Light, they finally agreed to move 
utility lines that required them to trim back 3 miles of canopy. Today the trees are growing 
back and soon we should have an additional 3 miles of canopy to show visitors.  

d. Other:  
 

2. Please describe any damages or threats to resources (i.e., resources that contributed to the scenic 
highway designation) that occurred in 2016: 
Fortunately, the environment and community along the Grade did not suffer any significant damage 
in 2016. There is the continuing threat to the trees created by the drainage ditches and mowing, but 
overall the corridor is in very good shape. In fact, gaps in the tree canopy appear to be filling in. 
 
 

Section 4:  Public Participation & Partnerships 
1. Describe how byway stakeholders (residents, business owners, local government officials, and 

partners) were routinely updated about the scenic highway in 2016.  
Stakeholders and visitors are energized by reading the website and Facebook pages. Facebook 
especially has generated some lively discussions and provided a venue for travelers to reminisce 
about their past experiences on the Grade which, in turn, attracts new visitors.  

2. Are there issues or concerns regarding the scenic highway in corridor communities?  
No. The only acknowledged “community” on the Grade is Dunklin Memorial Camp, and they have 
voiced no new concerns. The rest of the Grade abuts ranches, large-lot homesteads, and conservation 
land. Other than the ever-present issue of traffic, things are pretty quiet.  

3. How are new byway organization members, leaders, and volunteers recruited?  
We provide the website and Facebook pages, and the discussions on those pages attract new interest. 
Additionally, we have been very successful in getting the Martin Grade story published in newspapers, 
magazines, Youtube, blogs, and individual websites. The County has entered photos of the Grade in 
contests and won. Our speakers are also available for events. Currently, we are looking for new 
members and actively trying to convince one or more of the Chambers of Commerce to adopt the 
Grade as its project. 

4. Is there evidence that more stakeholders are involved/interested in and/or aware of the scenic 
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highway (more people receiving newsletter, attending meetings, volunteering, etc.)?  
Yes. The Facebook page is constantly growing.  It has more than 1,500 likes and followers. 

5. With how many stakeholders does the byway organization routinely communicate (meeting 
notices, newsletters, etc.)?  
Mostly by Facebook. Occasionally we send out an email or use the phone. 

6. Describe how the byway organization assisted its partners in 2016. 
The Martin Grade is possibly the only Florida Scenic Highway with no commercial businesses on it and 
therefore no commercial partners. As such, other than allowing people to use our photos, our 
partners tend to assist us rather than the other way around.  
 

Section 5:  Funding 
1. Does your byway organization have an annual budget? (highlight a response) 

 Yes – Please email as an attachment to wanda.maloney@floridascenichighways.com  
 

 No – Please provide the following revenue information for 2016: 

Government Grant(s) (federal, state, or local) $0 

Private (individual donations, business sponsors, foundations, 
special events, membership) 

$964 

Earned Income (merchandise sales, fees for programs, etc.) $0 

In-kind value $400 

Total Funding  $1,364 

 
2. Please describe your outstanding funding needs in the following categories: 

a. Project(s) or program(s) that lack funding:   
All of our projects need funding. Most important is probably the information centers/kiosks at 
the terminals and in the middle at the old Fire Station. We also need money to pay part time 
workers. 

b. Total amount of funding needed (in dollars rounded to nearest $100):   
To get it all done, we will need a minimum of $10,000 per year.  Because that amount does 
not appear to be feasible at this time, we will have to slow down our timetable or reassess 
our projects. 

c. Potential sources of funding identified:  
AgTEC ($5,000), The Great Give, individual contributions. 

3. Please list potential funding sources being pursued (if not identified above).  
N/A 

 
4. Please describe the organization’s challenges to obtaining funding.  

Currently lack of funding is impacting our ability to raise money. For example, we cannot afford to 
hire grant writers to seek grants. Losing CME members who moved on to different jobs has hurt a lot. 
The fix for that is to engage new members, which we are trying to do. The lack of on-road commercial 
partners is significant. It’s hard to qualify for grants because Martin County is not considered an 
under-served community and the Martin Grade needs pale in comparison to the needs of 
underprivileged children, etc. 
 

mailto:wanda.maloney@floridascenichighways.com
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5. Please describe your funding success stories from 2016. For example:  a successful fundraising event 
or identifying a new source of funding.    
Acquiring the AgTEC commitment to contribute $5,000.  
 
 

Section 6:  Marketing 
1. Describe the marketing methods used (website, brochure, festival booths, advertisements, social 

media, etc.) in 2016 for the scenic highway and the effectiveness of each.  
Please understand. The Martin Grade is a road, not a destination.  As a result, the destinations, such 
as restaurants and campgrounds and hotels in Okeechobee City, Indiantown, and the City of Stuart 
use the Grade to market themselves. We rely heavily on social media, the website and especially on 
Facebook. We also have helped generate articles in several publications.  

2. What was the total amount spent on marketing?  
$335, which is the cost of the website. 

3. What were the sources of funding for marketing?  
The Great Give and contributions from individuals. 

4. Please list the social media accounts active for the byway along with the number of followers for each 
(Facebook, Twitter, YouTube, Pinterest, Instagram, etc.): 
www.martingrade.org 
https://www.facebook.com/Martin-Grade-Scenic-Highway-101101293272425/  

5. Describe any local tourism trends based on available data (number of tourists increasing, new 
local/regional economic impact data, etc.).  
Local tourism has been slowly but steadily increasing since the Grade became a Scenic Highway, both 
in occupancy and room rates. Four new hotels have been proposed for the City of Stuart.  
Martin County has revamped its tourism department and has started using the Martin Grade in its 
marketing plan. 

6. Has the impact of the scenic highway on local tourism trends been identified in any way? If so, please 
describe.    
The impact of the scenic highway designation has not been studied, which makes sense because it’s 
more than 10 miles from any hotel or restaurant. However, Martin County’s tourism website features 
the Grade as one of the County’s attractions and hotels, RV Camp grounds, and other businesses 
along with travel writers use images of the Grade to advertise their wares. 

7. Please describe how the byway organization is working with local tourism agencies. 
Martin County recently revamped its tourism efforts. We have attended meetings and provided input. 
 

Section 7:  Byway Organization 
1. What is the organization’s current structure (nonprofit, informal citizen group, etc.)?  

Informal citizen’s group partnered with a nonprofit. 
The CME is an informal citizen’s group. It adopted the Corridor Management Plan and has partnered 
with Sustaining Community Lands, Inc., a 501(c)3 charitable organization that raises money for the 
project and implements programs.  

2. In what organizational development activities did the byway organization engage this year (training, 
evaluation/assessment, accreditation, strategic planning, etc.)?  
None. But we intend to do better when we receive a bit more funding or succeed in engaging the 

http://www.martingrade.org/
https://www.facebook.com/Martin-Grade-Scenic-Highway-101101293272425/
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Chambers to take the lead..  
3. What are the organization’s greatest challenges (recruiting new members, getting the work done, 

obtaining funding, etc.)?  
We got off to a rocky start, but hope to accomplish more in the future. Obtaining funding is our 
biggest challenge, because everything flows from that. It’s particularly hard for us, because there are 
no commercial beneficiaries of the Scenic Highway Designation to foot the bill for every-day work. 
Our second challenge is the loss of members of the CME. We need to add new and heavily committed 
members to the CME to provide leadership. 
 

Section 8:  Byway Management Plan (BMP) 
1. In what year was your current BMP (or CMP) adopted?  2015 
2. Based on FSHP Guidance Section 4, when does your byway organization anticipate the next BMP 

update will occur? 2020 
3. Does your byway organization have questions about or need help deciding when to update the BMP? 

Not at this time.  

 
Section 9:  Final Comments 
1. Please list any other significant accomplishments or activities that have not been captured in this 

report.  
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March 2017 

 
Letter from the Chair, 

 

The Martin Grade Scenic Highway, in western Martin County between Lake Okeechobee and the 

Atlantic Ocean, is a little-known, but breath-taking twelve-mile long journey through Old Florida rather 

than a destination, the shortest distance between the madding crowds of today's 21st century urban 

lifestyles and the serene rural ambiance of an earlier era.   

 

In 2005, community advocates who had come together to emphasize the importance and beauty of The 

Grade’s magnificent tree canopy and rural lifestyle learned about the Florida Scenic Highway Program. 

These volunteers recognized the value of a scenic highway designation as a tool to tell the story of the 

Martin Grade and Florida’s Treasure Coast, to take advantage of potential grant opportunities available 

through the program, and to be showcased as an economic development tool to help support the 

region. 

 

In 2007, the Martin Grade Corridor Advocacy Group was formed and entered into a partnership with 

Sustaining Community Lands, Inc., a not-for-profit 501(c)3 charitable organization, to have the Grade 

designated a Florida Scenic Highway. Even though their efforts were hampered by the Great Recession 

that started the next year, in 2015 after eight years, they were finally able to submit the Martin Grade 

Eligibility Application which was accepted.  

 

Progress implementing the Corridor Management Plan has been slower than desired as a result of 

turnover in personnel and limited fundraising capability due to the lingering effects of the recession in 

our area. However, the Martin Grade CME and Sustaining Community Lands, Inc., remain devoted to 

protecting and enhancing the Martin Grade experience and to the mission of the Florida Scenic 

Highways Program, which includes preserving, protecting and enhancing the intrinsic resources of the 

region through community based partnerships to promote economic prosperity through the enjoyment of 

its resources.  

 

We, therefore, apologize for missing the deadline for submitting this Annual Report for 2016 and 

request that you accept it.  

 

If you have additional questions, please contact me at medawson@usa.net, (772) 708-3021 or refer to 

our website, http://martingrade.org/, or our Facebook Page, https://www.facebook.com/Martin-Grade-

Scenic-Highway-101101293272425/?fref=ts .  

      
Sincerely, 

 

 
Mary E. Dawson 

 
Chair of Sustaining Community Lands Inc. 
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Our Core Principles 
 
 
Our Story 

 
The story of the Martin Grade Scenic Highway is the story of Florida’s rural roadways. They 
started off small and unimpressive, two sandy ruts weaving their way through the trees, but 
they persevered over time to become graded tracts and eventually became the well-regulated 
people movers they are today.  
 
 
Due to the Great Recession that started in 2008 and still impacts the Treasure Coast’s 
economy, the Martin Grade’s Corridor Management Entity has not been able to meet its fund-
raising goals. Additionally, due to people moving to new jobs and changes in elected bodies, 
there has been turn-over in the CME’s membership. As a result, we are still in the formative 
phase, achieving small victories, but dedicated to following  our  mission  with  an  eye  towards  
a  future  that  includes organizational sustainability, strong partnerships, community education, 
and advocacy for the intrinsic resources of Martin Grade. 
 

 
Our Mission 
 

The mission of the Martin Grade CME is to preserve and enhance the rural and natural character of 

the Martin Grade while accommodating the reasonable transportation needs of the community, 

respecting the needs and desires of local residents/landowners, preventing over development, road 

encroachment or damage to the tree canopy, educating the public and tourists about the corridor’s 

story, providing access to adjacent outdoor recreation, and complementing adjacent and regional 

water and environmental restoration goals. 

 

 

Our Defining Values  

The values that drive our commitment to fulfilling this Mission include appreciation for the human and 

natural resources along the Martin Grade, balancing community needs and the natural beauty of the 

region, enhancing the local economy, and maintaining strong partnerships with other community 

advocacy groups having similar interests. 

 

Achievements 
 

In our first full year of operation, we participated in several significant events that benefitted the Martin 

Grade Scenic Highway project. The first listed below will help establish the financial foundation for future 

efforts. 

 

 In 2014, we were able to convince the Martin County Commission to recognize the Martin Grade 

Scenic Corridor in its Comprehensive Plan by requiring a proposed 1,700-acre development called 
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AgTEC to support the Grade when it began construction. In July, 2016, AgTEC received its first 

development approval on a small portion of its land and agreed to donate $5,000 to the Martin 

Grade Scenic Highway. Although that money has not yet been received, it will be the first of many 

contributions by AgTEC in the future. 

 

 To further our goal of enhancing and protecting the tree canopy, we have long advocated that 

Florida Power and Light remove utility poles from the road’s edge which trimming back three miles of 

canopy every year or so. FPL has now removed the poles and approximately three miles of canopy 

is filling in from both sides of the road. 

 

 Through our relationship with our not-for-profit partner, Sustaining Community Lands, Inc., we raised 

almost $1,000 this year.  
 

 To further the goal of creating information centers relating to the scenic highway, we have engaged 

in amicable discussions regarding acquisition of kiosk sites with the South Florida Water 

Management District and with private land owners. 

 

 Our strongest achievements have been in our Community Outreach efforts, which have generated 

positive stories in local publications.   

 

o Most significantly, the history of the Martin Grade was the cover story for the Treasure Coast 

Edition of Stuart Magazine and Indian River Magazine. 

 

o We have also maintained our web page, www.MartinGrade.org,  

 

o Our Facebook Page, which provides vintage photos and short essays about the history of the 

road and the area, has generated over 1,500 likes and followers. 

https://www.facebook.com/Martin-Grade-Scenic-Highway-101101293272425/?fref=ts. 

 
o The Martin Grade Scenic Highway was featured in a short video created by the Martin County 

Parks Department as part of its Discover Martin series. The video can be seen on Youtube at 
https://www.youtube.com/watch?v=pywEOIj5OYk 

 
o The Grade was featured in Florida's Top 10 Scenic Drives for Breathtaking Views 

https://theculturetrip.com/north-america/usa/florida/articles/top-ten-scenic-drives-in-florida/ 
 

o The Martin Grade: Sunrise to Sunset http://www.visitflorida.com/en-us/travel-ideas/martin-grade-
scenic-florida-drive.html 

 
o Florida Back Roads: Yesterday’s Woad Twip , The Peace River and oh ya pollution. 

https://cyndi-lenz.com/tag/martin-grade-scenic-highway/ 
 

o Local businesses are using the Scenic Highway designation to promote themselves.  
https://www.floridaysrvpark.com/community/?tag=martin-grade-scenic-corridor 

 
 Bszent photography http://www.bszent.com/martin-grade.html 
 http://www.floridarambler.com/florida-camping/okeechobee-koa-rv-campground/ 

 
 
 
 
 

http://www.martingrade.org/
https://www.facebook.com/Martin-Grade-Scenic-Highway-101101293272425/?fref=ts
https://theculturetrip.com/north-america/usa/florida/articles/top-ten-scenic-drives-in-florida/
http://www.visitflorida.com/en-us/travel-ideas/martin-grade-scenic-florida-drive.html
http://www.visitflorida.com/en-us/travel-ideas/martin-grade-scenic-florida-drive.html
https://cyndi-lenz.com/tag/martin-grade-scenic-highway/
http://www.bszent.com/martin-grade.html
http://www.floridarambler.com/florida-camping/okeechobee-koa-rv-campground/
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Goals and Objectives for 2017  

 Continue to monitor and participate in activities conducted by the Martin County Board of County 

Commissioners and the Metropolitan Planning Agencies that might affect the corridor. 
 

 Continue to educate the community about the Grade, its ecology, and its history. 
 

 Maintain and upgrade the Martin Grade Scenic Highway website and Facebook pages and update 

them make them more informative to its users. 
 

 Attract new members to the CME to fill positions vacated by people moving and changing jobs. 
 

 Continue to look for funding sources and conduct fund raising events. 
 

 Encourage the Chambers of Commerce to become more active on the CME. 
 

 Support property owners and agencies who are developing Agri-tourism sites and programs.  
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Financial Report Fiscal Year 2016 

Consolidates Statement of Activities 
FY 2016 Budget with projection for FY 2017 

 
 

  

FY 
2016 

 

FY 
2017 

     Revenues       

Donations  $974 
 

$1,000 

AgTEC 
   

$5,000 

     Total Revenues $974 
 

$6,000 

     

     Expenses         

Contract Labor $50 
 

$500 

Website 
 

$335 
 

$245 

Constant Contact $50 
  Fees 

 
$55 

  Corporate Fees $61 
 

$61 

Programs 
   

$3,000 

     Total Expenses $551 
 

$3,806 

     Net   $423   $2,194 
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Current Board of Directors  
 
CME Members 
 

Lee Jones, Chairman 

Brian Powers, Vice-Chairman  

Joe Capra 

Indiantown Chamber of Commerce representative (Position to be filled) 

Martin County Commission representative (Position to be filled) 

 

 
Sustaining Community lands, Inc., Board Members 

 

Mary E. Dawson, Chair 

Sergio Nativi, Treasurer 

Robert C. Dawson, Director  
 
 

Supporters 

 
The Great Give (The United Way and Community Foundation for Palm, Beach and Martin 
Counties) 
The Dawson Family 
Miscellaneous small donors 
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